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® Industry Insider

APPRECIATION

CUSTOMER
APPRECIATION PARTY
IS HUGE SUCCESS

Despite cold and rainy weather,
over 100 current and potential
clients stopped by maoxie premiums’
(2si/277959) newly-transformed
Manhattan showroom for a night of
food, drink and live entertainment.
Co-hosted by its sister company,
pierceaxion design, the holiday
event was a raging success — and
a perfect showcase for its event
planning service.

“We wanted to demonstrate to
our customers that not only can
we produce their promotional and
gift items for an event,’ explained
Jennie Azoulai, moxie president,
“but we can also take care of all of
the details — we can even turn an
office into a party”

Helping establish the night's retro
theme was moxie's own B-Line
Express group, which performed a
special "70s set. They followed it
up with a range of tunes from the
1840s to the present, including
show tunes, Latin rhythms and hol-
iday favorites.

The night ended with a raffle for
prizes supplied by many of the
best-known industry and non-
industry companies, including: A.T.
Cross (asi/47520), Bullet Line
lasi/42424), Coach (asi/45518),
Mam n' Pops Inc. (asi/71995),
Oralabs/Leashables (asi75202),
Sanford Business-To-Business
(asi/84833), Swiss Army Brands
(25i/90414), TRG Group
{asif90507) Art From Mud, Kosta
Boda and Orrefors.
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